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Creating, publishing and reading in the digital era: new challenges for copyright
I Introduction
Il Creating in the Digital Environment.

A. Multimedia Works and their categorization

B. Hypertext and Quotation

I11 Publishing in the Digital Environment
A. Print on Demand.
B. E-books
C Audiobooks
D. Scientific Publishing.
E. Digital Libraries (Google and European projects)
F New Business Models and Licensing Schemes.
IV Reading (and not only) in the Digital Environment.
A. The search for reader-friendly electronic devices.
B. DRM and electronic publishing.

C. Limitations on rights in the digital environment: private copying; access from
dedicated terminals, education and research.

D. The Digital Environment and the Importance of an ‘e-literate’ community of users
and creators: Licensing and trusted intermediaries.



